At the same time, not all educational campaigns have been a failure. It is true that the most successful campaigns have focused on other health concerns, such as smoking or heart disease, rather than on drinking problems. Nevertheless, these efforts can give direction to an alcohol-related campaign. One such well-known program is the Three Community Study of the Stanford Heart Disease Prevention Project.
The Three Community Study set out to determine if state-of-the-art mass media programming could influence the factors associated with the risk of heart disease. The Department of Communication at Stanford University produced more than 50 television spots and more than 100 radio spots of 10 to 60 seconds' duration, plus more than three hours of television programming, many hours of radio programming, newspaper columns, advertisements, and direct mail.
These messages were designed to educate people about the risks of heart disease and to encourage them to reduce those risks through dietary changes, giving up cigarettes, a return to ideal weight, and programs of regular exercise. Wherever possible, the messages mentioned specific skills or techniques that people could use to achieve these changes.
In one of the two experimental towns in central California, the Three Community Study went beyond this mass media approach. Either at home or in formal classes, physicians and other health educators individually taught the people at highest risk of heart disease some specific skills that they could use to achieve a healthier lifestyle.
The results of the Three Community Study were striking. After two years the people in both experimental towns had average reductions in the overall estimated risk of heart disease of between 16 and 18 percent. In a control town the average risk increased 6.5 percent. Overall, the people in the experimental towns did not lose weight, but the people in the control town gained weight.
As expected, the town receiving both the mass media information and the intensive training had the largest initial overall reduction in risk. But by the end of two years, the town re-blems work best by combining edu-
